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Meet your guides

COO of Open Logistics Foundation. 
Communication enthusiast, building 

innovation ecosystems.

Founder of CargoHR. 
Passionate about people & providing 
premium-class recruitment services.



If we ask 5 people you know, what they think 
makes you unique or what you're good at. What 

do you think they would answer? 

Would it be the same as what you would answer 
about yourself? Would this represent your brand?



Personal branding:

It is a process which puts intention and focus on 
your reputation and ensures that other people 
see you the way you want.
To influence how others see you – you need a 
brand, your personal brand. 



What is a personal 
brand?
It’s how you make others feel!
Buying something exclusive, part of a lifestyle 
and social experience, a place that is neither 
home nor work—something in between. A cozy 
and inviting place to stay longer & feel a little 
bit special.



What is a personal brand?

How do you make me 
feel, when I:

Work with you?

Hire or employ you?

Promote you?

Make you a part of my team? 

Include you in my/our company?

Your personal brand is a combination of 
the associations, beliefs, emotions, 

attitudes, and expectations others have 
about you. It is your reputation. What 

people can expect from you.



Personal branding gives you control

Can you reflect honestly on your career and think how 
did you get here?
● Randomly applied
● Someone decided that it was good for me
● Needed more money/fun
● Decided to try out / experiment
● It’s close to my home
● Had a plan – and got here
● Other



Why do we need a personal brand?

Competitive employee market: MBA studies, international experience, several languages, perfect LinkedIn page –
you need to market & distinguish yourself. 

Average attention span: 7-12 seconds & people hardly Remember data – in a very short time someone 
needs to remember you.

Recruiters / Hiring managers: Spending 6 seconds – to screen. 1-3 minutes – if shortlisted.

Around 75% of CVs do not reach 
recruiters They do not pass ATS (application tracking system).

Data exchange is quick and fast in 
a digital era – People need to remember you, your strengths, your brand.



Personal branding:

● Allows you to have a distinct advantage over 
others

● Builds trust and credibility
● Generates professional opportunities
● Helps you attract stakeholders
● Helps you reach your goals

…Can work against you if you don’t have one. 



Self-Reflection comes first…
Personal branding gives you an opportunity to step 
out of your routine, take your time and reflect before 
you take an action!
● Where do I want to be? Who do I want to be?
● What am I passionate about?
● Who inspires me?
● What skills & talents do you have which you want 

to grow?
● What do you want people to remember about 

you?
● What are my beliefs and values?

Personal brand reflects your authenticity, your 
values, who you are and how you make people feel. 



APPENDIX



Appendix 1

Express-check of your personal 
branding



Step 1

Know Yourself
• How do you describe yourself?

• What are you known for? What 
is your reputation?

• Do you have a personal brand? 
Does it reflect who you are?

• Why do you do what you do? 
What provides you motivation?

• What ways do you provide and 
communicate value?

Step 2

Distinguish yourself
• What do you have to offer a 

colleague, boss or company?

• How do people benefit by 
working with you?

• What is the difference between 
you and others professionally?

• What makes you different from 
your competition?

• What is the WOW factor in you 
that others notice?

Communicate 
your brand

Step 
3



Step 3

Communicate your brand
• Who is your target group and where do you meet them?

• Where can you best position yourself and your WOW factor?

• What are the comms channel that you feel comfortable and authentic 
with? (e.g.)
- Are you a  good networker?

Which events do you need to attend to meet your target group? 
Which networks do you need to join?

- Are you a good speaker or moderator?
On which events internally & externally can you position yourself?

- Are you a good writer?
On which channels can you offer articles/ statements/ background 

information?

Step 4

Use Social 
Media to build 

your brand



Step 4

Use Social Media to build your brand

• What do you find when you google yourself?

• Are you represented on LinkedIn? How Many LinkedIn 
Connections do you have?

• What ways do you provide and communicate value?



Before you take an action 
and start creating your 
brand – start with your 
professional objective & 
vision!

Appendix 2



Career Vision:

Write your vision of the career you would like to have. Some people find it useful to first think about their 
overall “life mission” or purpose – and even draft a mission statement – before defining a five-year vision.

E.g. Five years from now, I will be leading a team of highly motivated, bottom-line-oriented people who have earned a reputation
for being able to creatively and successfully tackle any problem presented to them.
We will be recognised for making the company more profitable by garnering 10 % of the market share. 

Summarise your self-assessment

All of the self-assessment material should be consistent with your professional objective. Your 
self-assessment may provide additional ideas for your professional objective, as well as provide 
an outline of material to support it.

PS: See example in italics!



Skills and Competencies:
1.  Managing P&L, Budgeting
2. Building teams & establishmentsfrom the „groundzero“
3. Leadership:; motivating, coaching & leading cross-culturalteams

Personal Characteristics:
1. Adaptable
2. Expressive
3. Self-motivated

Values:
1. Independence and Autonomy
2. Wealth
3.  Security

Interests:
1. Public speaking
2. Accounting: routine tasks
3. Mentorship and coaching

Summarise your self-assessment

PS: See examples in italics!



Professional Objective:
Set goals before you take action. In your personal life, you probably know your destination before you leave 
on vacation.  Set your goals to achieve your vision – which steps to set as goals to tick the boxes? 

E.g. To develop cutting-edge software solutions that enhance user experience and business productivity.

Experience, education and key accomplishments supporting that
professional objective:

E.g.  I have experience with a cross-functional project that increased efficiency by 20%.  I am also a certified Google UX 
Design professional and an AWS  Certified Solutions Architect. 

Summarise your self-assessment

PS: See examples in italics!



Appendix 3

Skills & Competences



In today’s job market, it is important to know your skills and be able to
find positions that require those skills. 

When you are successful, it is usually because you are applying your skills and because 
your personal traits are assets for the task at hand. An analysis of your achievements, 
accomplishments and successes, therefore, canlead to a clear definition of these skills 
and traits. This analysis enables you to identify recurring patterns or themes.

Your skills & competences is something what is 
distinguishing you on employment market. Something for 
what employer is ready to pay a price. 

What you do that no other person can do quite the way you do it - it is your 
competence!



Identify your skills with SOAR approach – through your accomplishment

Stories. 

Employers want to know what did you achieve and understand your

skills through real stories.

Situation

(describe the 

situation)

Obstacles

(describe the 

obstacles you 

faces)

Actions

(List the actions 

you took)

Results 

(describe the 

results you helped 

to obtain)

Situation 1

Situation 2

Situation 3

Situation 4

…….

SOAR Stories you can use as well to describe your accomplishments during 

the interview

Example:

“I was the product manager at Exceptional Pet Foods for its “large breeds” dog products.

Exceptional faced tough competition from national brands that outspent us in advertising and 

promotional efforts, and we were losing market share to them, particularly in supermarkets.



Effective Sentence 
Openers for 
Accomplishment 
Statements



Skill Inventory
You can use this list as basis to assist you in identifying
The skills you have learned or developed through
experience. Select the six skills that best describe
you. Place a check next to each skill. Be sure each
skill you select is supported by
experience, education or achievements. 
This list is necessarily general. It is important that you
include any additional skills needed to create an accurate
picture of yourself.



Appendix 4

Highlight your skills by using 
summary statements



The purpose of the summary statement on a resume/CV/ Social Media
is to encapsulate the experience, areas of expertise, technical or
professional skills and traits detailed in the body of your
resume/CV/Profile. Since it includes the strongest arguments for hiring
you, use key words that match what your target market desires and/or
highlight your key attributes.

Skills & accomplishment helps you to define your USP on Social Media, CV, 
Interview…



Example of a Summary Statement



Don’t forget to stay 
authentic, stay 
yourself! 


	Slide 1: Personal branding
	Slide 2: Meet your guides
	Slide 3: Would it be the same as what you would answer about yourself? Would this represent your brand?
	Slide 4: Personal branding:
	Slide 5: What is a personal brand?
	Slide 6: What is a personal brand?
	Slide 7: Personal branding gives you control
	Slide 8: Why do we need a personal brand?
	Slide 9: Personal branding:
	Slide 10: Self-Reflection comes first…
	Slide 11: APPENDIX
	Slide 12: Appendix 1  Express-check of your personal branding
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17: Summarise your self-assessment
	Slide 18: Summarise your self-assessment
	Slide 19: Summarise your self-assessment
	Slide 20: Appendix 3  Skills & Competences
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25: Appendix 4  Highlight your skills by using summary statements
	Slide 26
	Slide 27
	Slide 28: Don’t forget to stay authentic, stay yourself! 

